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Who Am I?



What Is a Website’s Conversion Rate?

Conversion Rate = Number of Leads / Number of Site Visitors

Remember: Conversion Rate Is a Ratio

100 leads/1000 visitors = 10% conversion rate

200 leads/2,000 visitors = 10% conversion rate





Two Key Elements To Improve Your Website’s Conversion 
Rate and Increase the Number of Website Visitors
Website Design Website Content



Let’s Talk Website 
Design



If you are an Apple user, how comfortable are you using a 
Windows device or vice versa?

- Very Comfortable
- Sort of Comfortable
- Neutral
- Not Very Comfortable
- Super Uncomfortable

Designer Note: Make this look 
like a poll, if you want to use 
different emojis to represent 
comfort levels, go for it.



User Experience 
Influences Conversion 
Rate



25% of Users Don’t 
Scroll Past the Fold on 
the Home Page

Designer Note: Blur this please! If I 
need to use a different example or 
just make up a website, I would be 
happy to.

Average Fold



Where Are the Calls to Action?



Where Are the Calls to Action?



Where are the Calls to Action?



Where are the Calls to Action?



Ways To Improve Your Website’s Design

Do NOT hide the action you want users to take

- Have a form accessible high on the page (above the fold when 
possible)

- Choose a color for your CTAs that stands out from the rest of 
your website

- Use images of smiling faces/people who are facing the form 
(when possible)

- Keep your site’s navigation simple and obvious
- Use multiple CTAs throughout, one at the top, middle, and 

bottom of the page

Don’t forget the mobile experience! 

- Use clear buttons or forms that are easy to read/use on a 
smaller device

- Make phone numbers click-to-call



Let’s Talk Website 
Content 

Your content should build 
trust with your audience.



Build Trust With Your Website Visitors

- Be specific about what will happen when 
someone fills out the form

- Give something of value to someone filling 
out the form (like a free guide)

- Use social proof and testimonials on your 
website

- Use the same language your audience is 
using (beautician vs. cosmetologist)

Designer Note: I took this screenshot 
from Evergreen Beauty College, so 
feel free to get your own from there:
https://www.evergreenbeauty.edu/



Transform Your Calls To Action

Submit

Schedule Appointment

Download

Learn More

Sign Up

Become a Member

Send Me Info

Schedule My Tour Today!

Send Me My Guide

Give Me the Deets

Sign Me Up!

Join Our Family

Get people EXCITED to give you their information!



Use AI for Ideas



Why Does It Work?

"Join our community of beauty professionals 
and start your journey today!"

"Transform your passion into a career. Fill out 
the form and get started now!"

"Become a beauty expert in no time! Let us 
help you get started today."

"Ready to turn your dream into a reality? Submit 
the form and we'll guide you through the 
process!"

"Discover your potential in the beauty industry. 
Fill out the form to get started!"

They use emotional language and strong verbs 
to inspire someone to take action

They provide supportive language to make 
beauty school less daunting

They address pain points that may stop 
someone from enrolling in beauty school

*Unfortunately, many of these are also not 
compliant.



Do These Tactics Work? Yes!

Non-Oozle Website Oozle Website

Average 
Number of 
Leads

Average 
Conversion 
Rate

Number of 
Months

School A 107 2.6% 11

School B 43 2.3% 8

School C 741 2.93% 14

Average 
Number of 
Leads

Average 
Conversion 
Rate

Number of 
Months

School A 296 7.6% 25

School B 34 8.55% 19

School C 586 9.32% 26



We increased the conversion rate by 56.02%.

Old Proven Layout vs. New Proven Layout

Old Oozle Media Website New Oozle Media Website

Average 
Leads

Average 
Conversion 
Rate

Number of 
Months

139 3.32% 12

Average 
Leads

Average 
Conversion 
Rate

Number of 
Months

212 5.18% 12



Want To Increase Your Conversion Rate? Get a Quiz!

Why do they work?

- Builds trust with potential leads
- Low to no commitment
- Worth the user’s time
- FUN!

Benefits for the school:

- Warmer leads (more likely to enroll)
- Gives your admissions team more 

information about the potential student

Designer Note: I took this screenshot 
from this page: 
https://www.ahdvegas.com/quiz/ So feel 
free to grab your own

https://www.ahdvegas.com/quiz/




Is It Time for a New Website?

- Is your website attracting enough potential students?
- Can you easily make necessary updates to keep your website 

compliant?
- Do you own your website?
- Is your website easy for users to use?
- Is your website ranking on Google?
- Do you have a blog functionality on your website?
- Is your website more than 5 years old?



Questions? Contact Me!

bbanks@oozlemedia.com


